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 eing with music industry legend Terry Currier is like 
hanging with your favorite high school buddy; he’s 
totally easygoing, mild-mannered enough that he 
probably wouldn’t rudely raid your refrigerator 
and Currier has THE most kick-ass record collec-
tion to choose from. About 75,000 records to be 
exact.

After decades of buying, selling, trading, distrib-
uting and supporting Portland’s diverse cultural 
scene through his iconoclastic store Music Mil-
lennium, Currier still gets totally jazzed about 
all things music. Indeed, he’s been around long 
enough to witness the onset, rise and evolution 
of our own local harmonic convergence with 
some of the nation’s best blues, jazz and alter-
native rock musicians.

But what makes Terry ultra cool is that he’s 
an independent small business owner in 
a shape-shifting vanishing industry. He  
is his own drumbeat Davey up against  
music business conglomerate Goliaths, and true 
to Portlandia fashion, he calls his own shots. 

Though Currier has lived through the reigns of 
vinyl, 8-track, cassette and now downloadable 
file formats, in the end, his inspiration drives 
from the artists, their passion and their ultimate 
ability to positively change lives by rocking your 
socks off …     

By Janna Lopez
Photos by Aubrie LeGault
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Janna: Let’s talk about the local music scene. 
You’ve seen a lot of changes over the years…

Terry: I came into Portland in ’72. I was 17 years 
old. Started working in a record store shortly af-
terwards at Janzen Beach called DJ’s Sun City. At 
that time there weren’t a lot of places underage kids 
could see local music so I didn’t see a lot. When I 
turned 21, I got to experience a lot of local music at 
places like the White Eagle, Euphoria Tavern. 

There was a change in the laws in the early ‘70s too. 
Bands couldn’t play much in bars previous to 1972. 
Once the law changed, several people around town 
including Andy Gilbert did management and 
booking for many bands, helped bars put in stages 
and start rotating bands on a weekly basis. By the 
mid ‘70s clubs were packed seven nights a week.

J: So you could go anywhere in town and there 
would be someone of noteworthiness to see…

T: You could see bands like Sleazy Pieces and they 
probably played four nights a week. One of the 
things that’s changed is that the best a band today 
can do is maybe play once a week. Clubs don’t 
want bands playing on a regular basis. They’ll only 
book them once every couple of months because 
they want to create demand to fill the house. They 
don’t want to take a chance on a partial house. 

Most places make money off drinks, so they want 
a full house. But up through the ‘70s you could go 
to places like Luis’ La Bamba or Eli’s and they’d 
be packed. Then when drinking and driving laws 
changed at the end of the ‘70s, club attendance 
slowed down. Local bands couldn’t get as many 
gigs. Some of the clubs like Key Largo started 
booking national acts. Portland was always rooted 
in blues. The blues scene gravitated from Eugene. 
People like Curtis Salgado, Robert Cray, Bill 
Rhoades. Bill Rhoades is like the grandfather of 
Oregon’s blues scene. He had all the cool records 
that he turned people on to. 

Over time, Portland developed into one of the best 
blues scenes in the country. Outside of Chicago, 
the Portland Waterfront Blues Festival was the sec-
ond largest blues fest in the nation. The first festival 
had one national act like Johnny Lee Hooker. All 
the rest of the acts on the bill were just great Port-
land musicians.

J: Do outside musicians know about the great 
quality of musicians here?

T:  Many do now but didn’t then. Out of all the 
musicians that played the blues in Portland, prob-
ably only a few had made it nationally including 
Curtis Salgado and Lloyd Jones. Lloyd made a 
record with Jimmy Hall from Wet Willie. Paul de-
Lay got a lot of national recognition yet he rarely 
toured outside the area. We have incredible musi-
cians but not a lot made it out of town so they’re 
Northwest secrets. People like Jim Mesi. He’s one 
the most incredible guitar players you’ll ever see 
and hardly anybody knows him. At one point in 
the early ‘70s he was in a band called Brown Sugar 
which was comprised of him, Lloyd Jones, Alan 
Kuzens and Paul deLay in the same band.

J: Must have been amazing…

T: Portland is a good town for jazz musicians but 
not a great town for supporting jazz. 

J: I know it may be hard to choose, but who are 
your favorites?

T: I do love it all. My favorite band of all time is 
the Kinks. I’m a Frank Zappa fan. Spirit. Love ‘60s 
local bands like the Hollies, Easybeats from Aus-
tralia. I’ll do a blues show one night, then maybe 
a jazz band or alternative 
rock show the next 
night. Sometimes I’ll 
go to several shows 
in one evening. 
Definitely a music 
junkie.

J: Do you like the 
level of creativity in 
today’s music? Is there 
a current artist you’re excit-
ed about? 

T: There’s probably more 
great music today than 
there’s been in years but a 
lot people don’t discover it be-
cause there’s so much music. When I started in the 
record store in 1972, there were less than 6,000 
records that came out that whole year. Last year 
there were about 70,000. No one has the time to 
discover those and there aren’t enough outlets for 
people to find out about music. 

Radio is sterile and only plays a miniscule amount 
of the music that comes out. We have good com-
munity radio stations in Portland. KMHD does 
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blues and jazz. OPB and KBOO are good but all 
over the map. People’s time is valuable. There are 
more entertainment options to take up time. In 
the ‘70s people had radio. They had seven local 
TV stations and that was it. At the end of the ‘70s, 
video games came out. 

The record industry was worried that video game 
parlors were going to steal customers from re-
cord stores because kids only had “x” amount of 
money to spend. Then in the early ‘80s there was 
cable TV and MTV and people had 60 different 
choices of something to watch. Next comput-
ers came along and they were another thing that 
people were interfacing with. Then cell phones to 
interact and text with. People spend more time 
with these things than they do with music. 

J: Yet, you can go to iTunes now and download 
the entire Beatles catalog. Younger generations 
have unfathomable access, and with YouTube and 
video circulation, there’s the instant access to any 
type of music that MTV only dreamed of. Here 
we are in Portland, Oregon — a relatively small 
town in the spectrum — and we have access to 
and draw some amazing global talent.

I remember a few years ago when Beyonce, Jus-
tin Timberlake, the Rolling Stones and Paul Mc-

Cartney toured through here. Even though we’re 
between two major cities of San Francisco and Se-
attle, these huge stars, who could play anywhere in 
the world, included Portland on their stops. 

T: We just needed the venue for it. Throughout 
the ‘70s, ‘80s and early ‘90s, Portland didn’t get 
those shows. Portland didn’t get the Stones or 
Led Zeppelin. They’d pass on Portland to play the 
King Dome in Seattle, then later on, the Tacoma 
Dome. We didn’t have a large enough facility to sell 
enough tickets to justify the cost of the show. Once 
we got the Rose Garden Arena, that changed. 

J: What makes Portland a viable town for big name 
artists? 

T: Portland is a great arts town. We’re a major city 
with a small town feel. We get a lot of the “up and 
coming” and superstars at the same time. There are 
probably more good clubs per capita in Portland 
than any other major city in the United States. 

J: Where are your favorite clubs?

T: The Aladdin Theater, Roseland, Crystal Ball-
room. We had Berbati’s until recently. There’s a 
new theater called Alberta Rose which is like a 
small version of Aladdin’s. There is The Woods 
over in Sellwood, 150-seater and former mortuary. 

T: Ray Davies from the Kinks would be the ultimate. 

J:  Is Portland a city that supports music like it should?

T: No. Certain artists like Pink Martini or the Decemberists 
get support. But there are a lot of artists that struggle. We can 
do better. The media could do better by exposing artists to 
people. There are some incredible musicians here who strug-
gle every day trying to make a living. 

I get disappointed with the lack of community support for lo-
cal musicians. My friend in Austin, Texas, has a record store, 
Waterloo. I get his sales chart every week and in his top 50, 
half the artists are Texas artists. You can’t say that in Oregon. I 
lived in Hawaii in 1974-75 and worked in a record store. That 
was the best music scene for supporting local artists. New lo-
cal Hawaiian releases came out and there would be lines out-
side the door. 

Three months into my job there, the store manager had to go 
to the mainland for three weeks and left me in charge. A local 
band, Cecilio and Kapono, had their first record coming out. I 
was told to order 300 copies. By the second day I was panick-
ing because we’d sold over 200 hundred copies that first day. 
By the time the manager came back, we’d sold almost a 1,000 
copies. That’s the kind of support you see in some places. 

J:  Does artist support mean just buying the record?   

T: That’s a piece. Support includes going to see the artists per-
form in clubs. If there was more support in this town, many 
would be playing more often because there would be demand. 
Performers would play more often or in bigger rooms. 

J: With all the great talent, how do people know who to  
support? 

T: That’s a hard thing to do. I have an organization called the 
Oregon Music Hall of Fame. One of our goals is to help raise 
awareness for local music.

J: How do you do that?

T: It takes money. It takes a group of people to really work 
and raise awareness. We need more help from local media and 
radio stations. More people could be championing the music 
scene. There are organizations like the Jazz Society of Oregon, 
the Cascade Zydeco group or the Cascade Blues Association 
constantly championing local artists. But they only have so 
many resources. Articles written in the newspaper or maga-
zines can mean a lot to a band. There aren’t enough avenues 
here for all music to get covered. 

There’s an interesting daily online publication called Portland 
Music News. It really promotes local musicians and has new 

There are a lot of 
options for local 
artists looking to 

play. We do live 
music in our store. 

When we had our 
second location, we 

were doing over 300 
live shows a year. We’re 

probably doing over 150 
right now.

J: Both locally and nationally, people 
in the industry know who you are. Do you send 

personal invites to the bigger stars when you know 
they’re coming to town or do they just show up? 
Who’s been the biggest surprise guest? 

T: We showcase local and national acts. We’ve 
had Randy Newman, Sheryl Crow, Little Feat 
and Soundgarden play in the Burnside store. We 
pioneered live music in a record store in 1989. We 
wanted something to celebrate Music Millennium’s 
20th anniversary. I thought, “Why don’t we have 
20 straight days of live music?” Instead of renting a 
sound system, we bought and put in a permanent 
sound system. The thought was if we had the quality 
sound system, maybe somebody would pop in and 
we could have them do a performance in the store.

J: That’s awesome! Like having a concert in your liv-
ing room…   

T: We built a good reputation with record labels, 
managers and artists. I got a call from a label that said 
Michael Franti wanted to do an in-store. He’s done 
it a few times before at our NW store. Some artists 
have a great experience with our in-stores and want 
to come back. 

J: Who is your dream ultimate in-store performer? 
Who would you get all Wayne’s World “we’re not 
worthy” over? 



features every single day. Only a small amount of the public even knows 
about it. If it was more widespread it could educate a lot of people about 
local musicians.

J: Do you remember your first real concert experience? 

T: I went to my first concert when I was seventeen: Leon Russell at the 
Coliseum. The live music experience changed me. I was mesmerized by 
the onstage energy. I was inspired by the drummer from the opening 
band and went out and bought a drum kit. I took it home and tried to 
learn drums to The Who records. I later learned that Keith Moon was 
the wrong person to try to emulate because there was only one Keith 
Moon. 

Two weeks after the Leon Russell show I applied for a record store job. 
Getting that job changed my life. I had only been in a record store twice 
before that and only owned a few records. When I started working in 
the record store my senior year in high school, I bought 665 albums that 
year. I indulged myself in music. 

Since I played music growing up, I was going to go be a music teacher 
or a play in symphony. There was no question I was going to go to col-
lege for a music degree. But once I started working at a record store, by 
mid-year, my school counselor was pushing me to get my scholarship 
forms filled out. 

I thought: I’m 17 years old. I’m an assistant manager of a record 
store making $2.25 an hour. It doesn’t get better than this. Though I 
came from a conservative family, my parents never questioned me. I 
thought they’d push college but they saw I was passionate about what 
I was doing. 

J: Still, after all these years, you’ve got that passion.

T: As a kid I couldn’t have imagined this. Now, 38 years later …

J: Where do you imagine the next 38 might take you?

T: I don’t know if record stores have a future. In 2002, there were 7,500 
record stores in America. There are fewer than 1,800 now. I recently got 
three emails from people that have record stores closing this month. The 
public has to be able to support the store. Our business has been on a 
constant slide since Napster and downloading came into existence. 

Downloading was the new format of music. Until then, record stores al-
ways had the new format to sell. As the new format of music went up in 
sales, some other form of music would drop. That’s what happened here 
except we don’t have a new format of music itself. Interestingly, over the 
last few years vinyl has made a comeback. A certain amount of young 
kids are getting exciting about vinyl. It’s not going to save the industry 
but it’s extremely exciting that young kids are getting physically involved 
in music. 

I got an email from this guy over Christmas break. He used to be a disc 
jockey back in the ‘60s and is still a music fan. He ran into a friend down-

town who asked him for ideas for meaningful things to do with 
vacationing kids. He knew the kids had never seen a record so he 
suggested bringing them to Music Millennium. The kids had so 
much fun their dad had to drag them out of here … Kids today 
don’t interact with record stores the way we did.

J: I can only imagine the looks on their faces! Bins and aisles of 
vinyl to physically thumb through …

T: The record industry’s demise wasn’t downloading. It was how 
the record industry reacted to the downloading. In the ‘90s, the 
industry got rid of singles. Singles were always the affordable $1 
- $3 piece parents could buy kids. This gave kids a form of owner-
ship. Then CDs came and they were overpriced. Kids walked up 
to parents in stores, “Can I get this $16 CD?” Parents would say, 
“No, I can’t right now.”  So kids lost any sense of ownership in a 
band. Though ownership in a band comes in a form of posters, 
T-shirts, it’s really the music.  

J: Given the ever-changing, complex set of industry circum-
stances, how can you adapt your store or even your business into 
something that can be monetized?

T: Six weeks ago, I wrote the president of Universal Music, which 
is the largest distribution company in the United States. They 
have 35 percent share of music sales in the U.S. in physical goods. 
I said “Hey, we need to gather the great minds of the record in-
dustry from the stores, labels, the distribution companies. We 
need a two-three day pow-wow and get rid of the game board as 
we know it and create a new game board. Or, the physical record 
stores are going away.” 

I can only do so much. It’s what the rest of the industry does that 
will affect whether Music Millennium is here in the future or not. 
There could be a new format that is so exciting, even people who 
download music would have to come in and get. As far as I know, 
no one’s been working on that. Though there have been various 
versions of the CD, none have materialized into creating a new 
marketplace. 

J: Do you think CDs had the same feeling, context or connection 
the way vinyl did?

T: I was never completely happy with the CD format. It was a 
cold little jewel box, similar to the packaging of cassettes. People 
viewed cassettes as disposable. Vinyl had warmth to it. It had a 
nice 12” x 12” cover with beautiful art that people interfaced with. 
People would listen to the records, hold the cover in their laps, 
read the liner notes or study the lyrics. When we got to the CD, 
everything was downsized. A lot of well-written notes were so 
small that people didn’t take the opportunity to read them. I used 
to know all the engineers, producers and guest stars on all records 
when vinyl was around. I don’t know that stuff anymore. 

J: You need a magnifying 
glass to read it! 

T: We’re speaking about 
big record companies be-
cause smaller record com-
panies have eccentric peo-
ple like me who run them. 
They understand what 
the public wants. Bigger 
companies don’t. They 
force music out there that 
people may or may not 
want. If they listened to 
what the consumer wants, 
things would be different 
right now.

J: Where will the wave of 
change carry you? Would 
you be a teacher or a mu-
sic historian?

T: My ultimate situation 
would be to lead a gi-
ant trust fund of money 
that I’d help allocate to 
the whole Oregon music 
scene through educa-
tion. That’s something we 
work on at the Oregon 
Music Hall of Fame: to 
raise money for programs 
in schools that don’t have 
music programs.

If you catch kids at a 
young age and get them 
interested in music it can 
change their lives. Stud-
ies show kids who play 
and actually interface with 
music are more creative than 
kids that are just exposed to mu-
sic. So ultimately, to lead a trust fund 
which helps create music programs in every school within 
the state, take “x” amount of money to raise awareness of  
local artists that play and anything else that helps strengthen 
music in this state. Making positive 
changes through music and edu-
cation, that’s the ultimate!

“I was a skeptic that hypnosis was going to work for me. But it did.
I would highly recommend Sunil, for anyone that really wants to quit 

smoking. The urge to smoke was suppressed, after just one visit.  
And I feel ten times better about myself!”

Kris H., Portland, OR
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